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MEZINARODNI
MARKETINGOVE PRINCIPY

Spole¢nost British American Tobacco
(Czech  Republic), s.ro. ICO:
61775339, se sidlem na adrese
Karolinska 654/2, 186 00 Praha 8,
zapsana Vv obchodnim  rejstfiku
vedeném Méstskym soudem v Praze
pod sp. zn. C 35426

timto vydava tyto MEZINARODNI
MARKETINGOVE PRINCIPY (dale jen
»Principy*), které se skladaji ze:

1) ZASAD ODPOVEDNEHO
MARKETINGU prilozenych
v pfiloze ¢.1téchto Principu; a

2) KODEXU ODPOVEDNEHO
MARKETINGU prilozeného

v priloze ¢. 2 téchto Principd.

Pokud z kontextu nevyplyva néco
jiného, maji pojmy a vyrazy s velkymi
pocateCnimi  pismeny Vv téchto
Principech nasledujici vyznam:

Dospély / Dospélda osoba - osoba,
ktera je starsi 18 let, nebo pokud je tato
veékova hranice vyssSi, osoba, ktera na
prislusném trhu dosahla minimalniho
veku pro zakonny prodej, nakup,
drzeni nebo konzumaci daného typu
prodavanych nebo propagovanych
Vyrobkd.

Spotrebitel - v souvislosti s nasimi
Vyrobky se jim rozumi Dospéla osoba

uzivajici tabak nebo nikotinové
vyrobky.

Osloveni Spotrebitele - marketingové
aktivity, prfi kterych zaméstnanec
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INTERNATIONAL MARKETING
PRINCIPLES

British American Tobacco (Czech
Republic), s.r.0., Business ID:
617 75 339, with registered office at
Karolinska 654/2, 186 00 Prague 8,
registered in the Commercial Register
maintained by the Municipal Court in
Prague under file No. C 35426

hereby issues these INTERNATIONAL

MARKETING PRINCIPLES (the
“Principles”) consisting of:
1) RESPONSIBLE MARKETING

PRINCIPLES attached hereto as
annex No. 1; and

2) RESPONSIBLE MARKETING
CODE attached hereto as annex
No. 2.

In these Principles. unless the context
otherwise requires, all capitalised
terms and expressions shall have the
following meanings:

Adult - A person who is at least 18
years old or, if higher, the minimum
age in the relevant market for the
lawful sale, purchase, possession, or
consumption of the type of Products
being sold or advertised.

Consumer - In relation to the
Products, means an Adult tobacco or
nicotine user.

Consumer Engagement - Marketing
activities in which a BAT Employee or a




spoleCnosti BAT nebo treti strana
pracujici nasim jménem oslovuje
Spotrebitele, ktefi jsou Dospélymi

osobami, s ovéfenym vékem v
souvislosti s nasimi Vyrobky nebo
znackami.

Digitalni Marketing - Marketing, ktery
je provadén online.

Marketing - jakdkoli komunikace,
¢innost, nebo znacka (véetné Vyrobkl
a Baleni) za ucelem reklamy nebo
propagace nékterého z nasich
Vyrobkd Dospélym SpotrebitelGm.

Baleni - obalové materidly, které
obklopuji vyrobky pfi jejich prodeji
spotfebitelim.

Vyrobky - jakykoli tabakovy, nikotinovy
nebo beznikotinovy vyrobek bez
ohledu na zpUsob konzumace, véetné
zarizeni nezbytnych pro konzumaci
téchto vyrobkd a  souvisejiciho
prislusenstvi. Tato definice nezahrnuje
vyrobky, které jsou:

1) léCivé wvyrobky nebo vyrobky
urcené k odvykani koureni;

2) neinhalacni vyrobky, které
neobsahuji nikotin ani tabak a
které nepouzivaji znacku, ktera je
nebo byla pouzivana pro
tabakove nebo nikotinoveé
vyrobky, a

3) prodavané divizi Wellbeing &

Stimulation spolec¢nosti BAT nebo
spoleCnosti, do niz investovala
spoleCnost BTV.

Vyrobky se snizenym rizikem™ (RRP)
- Vyrobky, které predstavuji
potencialné snizené riziko skodlivosti
ve srovnani s koufenim béznych
cigaret, vCetné  tabakovych a
bylinnych zahrivacich Vyrobkd,
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Third Party working on our behalf
engages with an age verified Adult
Consumer about our Products or
brands.

Digital Marketing - Marketing that
takes place online.

Marketing - Any communication,
activity, or branding (including
Products and Packaging) for the

purposes of advertising or promoting
one of our Products to Adult
Consumers.

Packaging - The packaging materials
surrounding the products as they are
made available for sale to consumers.

Products — Any tobacco, nicotine or
zero-nicotine product, regardless of
the method of  consumption,
including devices necessary for the
consumption of such products and
related accessories. This definition
does not include products which are:

1) Medicinal or smoking cessation
products;

2) Non-inhalation products which
do not contain nicotine or
tobacco and which do not utilise
a brand that is or has been used
for tobacco or nicotine products;

and

Sold by the Wellbeing &
Stimulation business of BAT or
BTV investee company.

Reduced Risk Product** (RRP) -
Products that present a potentially
reduced risk of harm compared to
smoking conventional cigarettes,
including tobacco and herbal heating
products, snus, moist snuff, chewing




Shupaciho tabaku, vihkého snupaciho
tabaku, zvykaciho tabaku, tabakovych
nebo nikotinovych sackd nebo
vyrobkd s nulovym obsahem nikotinu
a nikotinovych nebo beznikotinovych
par.

*Na zdkladé dUikazl a za predpokladu
Uplného odklonu od koureni cigaret.
Tyto vyrobky nejsou bez rizika a jsou
navykove.

t Nas vaporizovany produkt Vuse
(vCetneé Alto, Solo, Ciro a Vibe) a
nékteré vyrobky, v€etné Velo, Grizzly,
Kodiak a Camel Snus, které se
prodavaji v USA, podléhaji regulaci
FDA a bez povoleni uradu nebudou o
téchto wvyrobcich uvadéna zadna
tvrzeni o snizeném riziku.

Obchodni partneti - jakykoli obchodni
subjekt treti strany, ktery prodava nase
Vyrobky a se kterym mame zakaznicky
vztah nebo smlouvu o poskytovani
nebo prijimani marketingovych nebo
prodejnich sluzeb.

Nezletily - osoba mladsi 18 let nebo,
pokud je tato vekova hranice vyssi,

mladsi nez minimalni vék na
prislusném trhu pro legalni prodej,
nakup, drzeni nebo konzumaci

prodavaného nebo inzerovaného typu
Vyrobku.

Tyto  Principy vplném  rozsahu
nahrazuji  prfedchozi  Mezinarodni
marketingoveé principy vydané

skupinou BAT.

Tyto Principy nabyvaji
ucinnosti 1.6.2024.

platnosti a
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tobacco, tobacco or nicotine or zero
nicotine pouches and nicotine or zero
nicotine vapour products.

*Based on the weight of evidence and
assuming a complete switch from
cigarette smoking. These products are
not risk free and are addictive.

tOur Vapour product Vuse (including
Alto, Solo, Ciro and Vibe), and certain
products, including Velo, Grizzly,
Kodiak, and Camel Snus, which are
sold in the US, are subject to FDA
regulation and no reduced-risk claims
will be made as to these products
without agency clearance.

Trade Partners - Any third-party
business entity selling our Products
and with whom we have a customer
relationship or an agreement to
provide or receive marketing or sales
services.

Underage - A person younger than 18
years old, or, if higher, younger than
the minimum age in the relevant
market for the lawful sale, purchase,
possession, or consumption of the
type of Products being sold or
advertised.

These Principles relace into full extent
any preceding International Marketing
Principles issued by BAT group.

These Principles become valid and
affective as of June 1, 2024.




Priloha c. 1

Zasady odpovedného
Marketingu

Annex No. 1

Responsible Marketing
Principles




ZASADY ODPOVEDNEHO
MARKETINGU

V ramci budovani Better Tomorrow™
prfi  uvadéni nasich tabakovych,
nikotinovych a beznikotinovych
Vyrobkd a znacek na trh se fidime
témito Zasadami odpovédného
Marketingu. Stejné vysoké naroky
budeme dodrzovat na vSech trzich,
kde pUsobime, a to i v pfipadé, Ze jsou
prisngjsi nez platna mistni legislativa.

Vérime, ze konzumace tabaku a
nikotinovych vyrobkl je rozhodnutim
vyhradné Dospélého Spotrebitele.
Nikdo Nezletily by nemél kourit ani
pouzivat vyrobky obsahujici tabak
nebo nikotin.

Uvédomujeme si, ze Vyrobky, které
proddvame, maji ruzné rizikové
parametry, nicnéné zadny z nasich
Vyrobkd neni zcela bez rizika. Vime
také, ze Vyrobky se snizenym rizikem™*f
mohou maximalné prispéet ke snizeni
negativnich dopadl tabadku pouze
tehdy, pokud budou mit Dospéli
Spotrebitelé k dispozici informace
potrebné k informovanému
rozhodnuti. Proto je nezbytné,
abychom Spotrebitelim poskytovali
jasné a smysluplné informace o nasich
Vyrobcich.

VSechny spolecnosti BAT, zaméstnanci
a kdokoli, kdo pracuje pod nasim
jménem v jakékoli funkci, musi tyto
Zasady odpovédného Marketingu

prijmout a usilovat o jejich dodrzovani
v duchu dobré viry za vsech okolnosti.
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RESPONSIBLE MARKETING
PRINCIPLES

As we work to build a Better
Tomorrow™, these Responsible
Marketing Principles guide our
decisions in how we market our

tobacco, nicotine and zero nicotine
Products and brands. We will uphold
the same high standards in every
market in which we operate, even
when they are stricter than applicable
local laws.

We believe tobacco and nicotine
consumption is a choice for Adults
only. No one Underage should ever
smoke or use products containing
tobacco or nicotine.

We understand the Products we sell
have different risk profiles, but that
none of our Products are risk free. We
also know that potentially Reduced
Risk Products* can only maximise
their potential to contribute to tobacco
harm reduction if Adult Consumers
have the information necessary to
make informed choices. Therefore, it is
essential we provide Consumers with
clear and meaningful information
about our Products.

All BAT companies, employees and
anyone working on our behalf, in any
capacity, must adopt these
Responsible Marketing Principles and
seek to apply them in good faith at all
times.




Nase

zasady odpovédného

Marketingu

1)

2)

7)

Nase Vyrobky jsou urCeny pro
Dospélé Spotrebitele

Nas Marketing je zaméren na
Dospélé Spotrebitele

Zavazali jsme se k Prevenci
pristupu Nezletilych

Nas Marketing je Cestny a trefny

Informujeme  Spotrebitele, Ze

nase Vyrobky nejsou bez rizika

Respektujeme a dodrzujeme
vsechny platné zakony

Od nasich partnerl vyzadujeme,
aby uvadéli nase  Vyrobky
zodpovedné

Our
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Responsible Marketing

Principles:

1)

2)

Our Products are intended for
Adult Consumers

Our Marketing is targeted to
Adult Consumers

We are committed to Underage
Access Prevention

Our Marketing is honest and
accurate

We inform Consumers that our
Products are not risk free

We respect and comply with all
applicable laws

We require our

our

partners to
Products

market
responsibly




Priloha c. 2

Kodex odpovedného
Marketingu

Annex No. 2

Responsible Marketing
Code




KODEX ODPOVEDNEHO
MARKETINGU

Nas Kodex odpovedného Marketingu
je souhrnem standardud, které se
zavazujeme dodrzovat a které ve

spojeni S nasimi Zasadami
odpovédného Marketingu Fidi nas
rozhodovaci proces. Kodex

odpoveédného Marketingu se vztahuje
na nasSe tabdkové, nikotinové a
beznikotinové vyrobky a znacky a
zahrnuje vSechny prvky Marketingu
od navrhu vyrobku az po jeho prode;.

1. Vyrobky a Baleni

1.1. NasSe Vyrobky a jejich Baleni jsou

urceny pro Dospélé Spotrebitele.

1.2. Nase Vyrobky a jejich Baleni
nebudou zavadegjici nebo
naznacovat, ze nase Vyrobky jsou

bez rizika.

1.3. Nase Baleni bude vzdy obsahovat
vhodna varovani, kterd budou
jasné viditelna a Citelna.

1.4. Zavazujeme se snizovat dopad
nasich Vyrobk( a Baleni na Zivotni
prostfedi po celou dobu jejich

Zivotnosti.
2. Marketing

2.1. Nas Marketing je zaméren na
Dospélé Spotrebitele.

2.2.V nasem Marketingu vystupuji
pouze Dospéli.

2.3.Nas Marketing musi respektovat
rGznorodost vdech, na které cili
(vCetné: rasy, nabozenstvi, barvy
pleti, etnického plvodu,
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RESPONSIBLE MARKETING
CODE

Our Responsible Marketing Code is
the set of standards we hold ourselves
accountable to and, in coordination
with  our Responsible Marketing
Principles, what guides our decision-
making process. The Responsible
Marketing Code applies to our
tobacco, nicotine and zero nicotine
products and brands and covers all
elements of Marketing from product
design through sales.

1. Products and Packaging

1.1. Our Products and their Packaging

are intended for Adult Consumers.

1.2. Our Products and their Packaging
will not be misleading or imply

that our Products are without risk.

1.3. Our Packaging will always contain
appropriate warnings that are

clearly visible and readable.

1.4. We are committed to reducing the
environmental impact of our
Products and Packaging

throughout their lifecycle.

2. Marketing

2.1. Our Marketing is targeted to Adult
Consumers.
2.2. Our Marketing shall only feature

Adults.

2.3. Our Marketing shall be respectful
to the diversity of our audience
(including: race, religion, colour,

ethnicity, national origin, ability,




narodnosti, schopnosti, sexualni

orientace a gendru).

2.4.Z naseho Marketingu musi byt
zfejmeé, ze se tyka spoleCnosti BAT
nebo nasich znacek.

2.5.Nas Marketing nebude
naznacovat, ze jsou nase Vyrobky
bez rizik.

2.6.Nas Marketing nebude
naznacovat, Zze naSe Vyrobky
ZlepsSuji socialni nebo profesni

uspéch nebo sexualni pritazlivost.

2.7.V nasem Marketingu budeme
pouzivat vhodna, jasné viditelna a
Citelna varovani.

2.8.Nebudeme umistovat Zzadnou
reklamu do tisténych publikaci,
pokud nemuUzeme odlvodnéné
predpokladat, Ze jejich ctenafi jsou
prevazne Dospéli.

2.9.Nebudeme umistovat venkovni
Marketing v tésné blizkosti mist,
kde se prevaznée zdrzuji Nezletili

(napf. skoly).
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sexual orientation and gender).

2.4. Our Marketing shall be clear that it
originates from BAT or our brands.

2.5. Our Marketing will not suggest

that our Products are without
risks.
2.6. Our Marketing will not suggest

that our Products enhance social
or professional success or sexual
appeal.

2.7. We will use appropriate, clearly
visible and readable warnings in

our Marketing.

2.8. We will not place any
advertisement in printed
publications unless we can
reasonably establish that its

audience is predominantly Adult.

29.We will not place outdoor
Marketing in close proximity to
areas primarily occupied by the

Underage (e.g., schools).

3. Digitalni Marketing a Socialni 3. Digital Marketing and Social
média Media
3.1. Veskeré aktivity Digitalniho 3.1. All Digital Marketing activities are

Marketingu jsou urceny Dospéelym
Spotrebitelim.

3.2.Nas Digitalni Marketing se objevi
pouze tam, kde muzeme rozumné
urcit, ze publikum daného kanalu
jsou prevazné Dospéli.

3.3.V ramci Marketingu nebudeme
pouzivat socialni média pro znacky
tykajici se nebo wvyrobky ze
spalitelného/hoflavého tabaku.

3.4.Pokud budeme spolupracovat s

intended for Adult Consumers.

3.2. Our Digital Marketing will only be
present where we can reasonably
establish the channel'saudience is

predominantly Adult.

3.3. We will not use social media in our

Marketing for combustible
tobacco brands or products.

3.4. Where we work with third parties




tfetimi stranami na propagaci
nasich  VWyrobkl se snizenym
rizikem*t nebo  znacek Nna

socialnich meédiich, zajistime, aby
se jednalo o Dospélé a aby jejich
cilovou skupinou tvofrili prevazné
Dospéli.
3.5.Nase webové stranky a aplikace
pro nase Vyrobky a znacky jsou
veékoveé omezené.

4. Prodej

41. Nase Vyrobky a  souvisejici
znackoveé predmeéty by mély byt
prodavany pouze Dospélym.

4.2.Spolec¢nost BAT zavedla programy
prevence pristupu Nezletilych tak,
aby zabranila pfistupu k nasim

Vyrobklim nebo jejich prodeji
Nezletilym prostrednictvim
spoleC¢nosti  BAT nebo jejich

Obchodnich partneru.

4.3 Podporujeme zakony a predpisy
zakazujici prodej naSich Vyrobkd
osobam mladsim nez je zakonem
stanoveny minimalni vek.

4.4.Budeme se u statnich organu
zasazovat o to, aby tam, kde neni
veékové omezeni zavedeno, platil
zakon o minimalni vékové hranici
18 let.

5. Osloveni
(1:1 Marketing)

Spotrebitele

5.1. SpoleCnost BAT nebo jeji partneri
provadeéji aktivity v ramci Osloveni
Spotrebitele pouze s Dospélymi
osobami s ovérenim veéku.

5.2. Nebudeme oslovovat nekuraky v
souvislosti s nasimi
spalitelnymi/hoflavymi Vyrobky.

5. Consumer
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to promote our Reduced Risk
Products*t or brands on social
media we will ensure that they are
Adult and their audience is
predominantly Adult.

3.5. Our websites and apps for our
Products and brands are age

restricted.

4. Sales

. Our Products and related branded
items should only be sold to
Adults.

4.2. BAT has in place Underage access
prevention programmes to
prevent our Products being
accessed by or sold to the
Underage through BAT or its

Trade Partners.

4.3. We support laws and regulations
prohibiting the sale of our
Products to anyone under the
legal minimum age.

4.4 \We will advocate to governments
for minimum age laws of 18 where
No age restrictions are in place.

Engagement
(1:1 Marketing)

51. BAT or its partners shall only
conduct Consumer Engagement
activities with Age Verified Adults.

5.2. We will not engage non-smokers

about our combustible Products.




5.3.

Zameéstnanci nebo zaméstnanci
tretich stran, ktefi oslovuji Dospélé
pro ucely Marketingu, musi byt
transparentni, Ze pracuji jménem
spoleCnosti BAT

6. Skoleni

6.1.

6.2.

Zaméstnanci BAT a globalni
marketingovi partnefi zapojeni do
vyvoje, Marketingu a prodeje
nasich Vyrobkd budou muset
kazdoroCné absolvovat skoleni o
nasich Zasadach odpovédného
Marketingu, Kodexu odpoveédného
Marketingu a prislusnych
zasadach, které budou pro
zameéstnance BAT soucasti nasich
Standard(l obchodniho jednani.

Treti strany provadeéjici
marketingoveé aktivity pro
spolecnost BAT budou

informovany o nasich Zasadach
odpoveédného Marketingu a musi
je dodrzovat.

7. Sprava a vlastnictvi

7.1.

7.2.

7.3.

Zasady odpovedného Marketingu
byly schvaleny predstavenstvem
PLC a dohled nad jejich
dodrzovanim v ramci celé Skupiny
vykonava Vybor pro audit.

Nase Zasady odpoveédného
Marketingu a Kodex odpoveédného
Marketingu stanovuji minimalni
standard, ktery se vztahuje na
vsechny nase marketingové
aktivity.
Globalni vybor pro odpovédny
Marketing navic poskytuje
strategické vedeni a dohled.
Otazky, které vyzaduji reSeni nebo

5.3.

6.2.

7.1.

7.2.

7.3.

. BAT
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Employees or third-party
engagement staff who engage
with  Adults for  Marketing

purposes must be transparent
that they are working on behalf of
BAT.

Training

employees and global
agency partners
involved the development,
Marketing and sales of our
Products will be required to
complete an annual training on
our Responsible Marketing
Principles, Responsible Marketing
Code and applicable policies,
which for BAT employees will be as
part of our Standards of Business
Conduct.

marketing
in

Third parties conducting BAT
Marketing activities will  be
informed of our Responsible

Marketing practices and must
comply with them.

Governance & Ownership

The Responsible Marketing
Principles have been approved by
the PLC Board and the Audit
Committee maintains oversight
over compliance across the Group.

Our Responsible
Principles and Responsible
Marketing Code set out the
minimum standard that applies to
all of our Marketing activities.

Marketing

In addition, the Global
Responsible Marketing
Committee provides strategic

guidance and oversight. Issues




objasnéni, jsou postoupeny Vyboru
pro odpoveédny Marketing.

7.4.V ramci nasich vyroCnich zprav a

7.5.

Ucetnich zavérek zverejAujeme
vSechny pripady nedodrzeni
marketingovych predpisl, které
vedly k pokuté, sankci nebo
varovani ze strany regulacnich
organu.

Marketingové
organ, ktery
dUsledku
marketingoveé
odpovida za
marketingové
souladu
odpovedného
Kodexem

oddéleni, jako
je v koneCném
odpovedny za
aktivity  Skupiny,
to, ze vsechny
aktivity jsou v
se Zasadami

Marketingu,

odpoveédného

Marketingu a dalSimi pouzitelnymi
normami.

7.4.

7.5.
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that require  escalation or
clarification are referred to the
Responsible Marketing
Committee.

We publish as part of our Annual
Reports and Accounts any
incidences of non-compliance

with marketing regulations that
result in a fine, penalty or
regulatory warning.

As the function ultimately
responsible for the Group's
Marketing activities, the

Marketing function owns and is
accountable for ensuring all
Marketing activities are compliant
with the Responsible Marketing
Principles, Responsible Marketing
Code and other applicable
standards.




